
Welcome to NAVIGATOR – a project designed to better 
understand the American public’s views on issues of the day 
and help advocates, elected officials, and other interested 
parties understand the language, imagery and messaging 
needed to make and win key policy arguments. This edition 
features findings from a national online survey of 1,003 reg-
istered voters conducted July 11-14, 2019. 119 additional 
interviews were conducted among political independents 
with no partisan lean.
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How Americans Rate  
Trump – on Trump’s Terms Every month, we pick a few topics for exploration. The top-

ics we select aren’t meant to cover every issue area facing 
the progressive community, but rather to give actionable 
advice on how to talk about key issue areas. We’ll be shar-
ing our findings throughout the month, and in this volume 
we focus on:  

Trump has said a lot of things about what he’d like to 
do as president. Is he living up to the expectations he 
set out?
Whether it’s protecting Medicare, raising taxes for the 
wealthiest Americans, or giving health care to everyone, 
there are several areas where Americans feel the president 
has not lived up to his own hype.
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Many Americans believe Donald Trump’s actions do not 
match his past statements about taxes, entitlements, and 
health care.
Since last year, Navigator has been track-
ing public perception of whether Donald 
Trump has “mostly kept” or “mostly bro-
ken” the promises he made. In Septem-
ber, the results showed favorable numbers 
for the President: 56% said he had mostly 
kept his promises, while 44% said he had 
mostly not kept them. However, more re-
cent tracking shows the public to be more 
divided on the subject. Forty-nine percent 
of Americans now say Donald Trump has 
“mostly broken” the promises he made, 
while 51% say he has mostly kept them. 
 
The latest Navigator survey takes a closer 
look at the public’s perception of Trump’s 
specific commitments.

Public perception: Trump is working on “the Wall,” not health care for all. 
A public figure’s commitment to a policy proposal can be judged in a few ways – as something 
they have neglected, as something they have delivered, or as “a work in progress.” Navigator 
asked Americans to categorize various commitments Trump has made into one of these buckets. 

As it turns out, many Americans don’t think the president is delivering on some commit-
ments listed that relate directly to their lives, particularly when it comes to health care. Just 
38% of Americans believe Donald Trump has kept or is even working to keep his promise to 
pass health care legislation that “provides insurance for everyone”; just 38% say the same 
for “lowering the price of prescription drugs”; and just 41% say the same for “protecting 
Medicare, Medicaid and Social Security from cuts” (and as Navigator recently found, 83% of 
Americans think “protecting Medicare” is a good idea to begin with). 

There are at least two issues where a clear majority of the public see the president keep-
ing to his word. First “appointing conservative justices to the Supreme Court,” where 50% 
think the president has already delivered and another 20% say he is still working on it. 
Then there is “deporting all undocumented immigrants from the country” – in this case, 
just 13% say the president has delivered but 57% do believe he is working on it.

Has Trump kept his 
promises?
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% Kept OR Working to 
keep, among independents
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Regardless of whether you think each one is a good or a bad idea, please indicate 
whether you think Donald Trump…

Raising taxes on the wealthiest Americans*

Passing a health care plan that provides insurance for everyone

Having Mexico pay to build a wall along the U.S.-Mexico border*

Passing tax cuts that benefit low and middle-income people*

Lowering the price of prescription drugs

Protecting Medicare, Medicaid and Social Security from cuts

Bringing manufacturing jobs back to the United States*

Repealing and replacing Obamacare

Building a wall along the U.S.-Mexico border*

Deporting all undocumented immigrants from the United States

Appointing conservative justices to the U.S. Supreme Court*

Has kept this promise and delivered        Is still working to keep it        Has not kept it        Don’t know
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4512 1032
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% mostly kept his promises
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Some commentators have argued Trump 
deliberately uses manufactured contro-
versies and outrageous tweets to distract 
from his administration’s deeper problems. 

But the latest Navigator reveals Americans 
think it’s the president himself who is dis-
tracted: asked why Donald Trump hasn’t 
kept all of his promises, the top response 
is that he “gets distracted by other unim-
portant priorities like petty disagreements 
and Twitter.” This is by far the best-testing 
response among independents.

Overall, the second most common expla-
nation is that Trump “never intended to 
keep” the commitments he made.

Americans worry that President Trump is getting distracted – 
or was dishonest from the start.

Thinking about the promises Donald Trump hasn’t kept, why do you think he hasn’t 
kept them?*

Navigator Research conducted a survey experiment: half of respondents were shown a statement about a Trump administration 
policy, and half were shown the same statement, with an added introduction arguing that the Trump administration policy went 
against a previous commitment made by the president. Both groups were asked how troubling they found the statement. Because 
the groups were randomly selected and were politically balanced, a comparison of the responses can help reveal whether the 
differences in the statements caused any more or less concern. 

As it turned out, the differences were not statistically significant: when it comes to Medicare and taxes, most Americans are 
concerned about what the president is doing – and many are deeply concerned. There appear to be few Americans who 
are concerned just because his actions have contradicted his past statements. 

Medicare and Taxes: It’s About Policy More Than Promises

Total        Independents

He gets distracted by other unimportant priorities like petty disagreements and Twitter

He never intended to keep them

He has been obstructed by the same political establishment that opposed him in 2016

He has become too much a part of the “D.C. swamp” that puts special interests first

He has had to fight off a political witch hunt by Robert Mueller and Democrats in Congress

He gets distracted by other important priorities and issues
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*The sample for this question excludes 8% of Americans who believe Donald Trump has kept  
“all of his promises.”
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Americans say he has fallen short on some rhetorical  
promises – but some are far more important than others.
Many of Trump’s statements have referred 
to specific policies but he often makes  
more general, thematic statements about 
what he wants to do for the American 
people. Having Americans assess his 
ability to stay true to these phrases and 
slogans provides a window into how 
Americans rate his presidency on his own 
terms, beyond detailed policy. 

Navigator took some of these slogans 
and asked two questions to two sepa-

On Trump’s Own Terms: How Independents Rate Trump
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Execution: Has Donald Trump stayed true to it, or fallen short?**
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Make America 
Great Again

Build the Wall America First

Drain the Swamp

Make America 
respected again  

in the world

Hire the best people

Voice for forgotten 
men and women

Shake things up 
in Washington

Run the government 
like a business

High importance,  
middling execution

Middling importance, 
poor execution

Low importance,  
poor execution

High importance, 
strong execution

Middling importance, 
strong execution

rate halves of respondents: one half was 
asked if Trump had stayed true to each 
statement or if he has fallen short. The 
other half was asked if each promise was 
central, very important but not central,  
or if it was not very important. 

Looking specifically at independents,  
who are most likely to give a non-partisan 
read on the president’s performance,  
the chart below shows Trump’s slogans  
in five groupings: 

A. big, central commitments that the 
 president has stayed true to; 
B. big, central commitments where the 
 president’s performance is mixed;
C. somewhat important commitments 
 that the president has stayed true to; 
D. somewhat important commitments 
 where the president has fallen short; 
E. less important commitments where 
 the president has fallen short.  

* Showing % “Was a central promise for Trump’s campaign.” 
** Scale of 0 to 10, showing % 6-10 for “completely stayed true” minus % 0-4 for “ completely fallen short.” 

A.

C.

D.

E.
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For press inquiries contact:
press@navigatorresearch.orgIn a world where the news cycle is the length of a tweet, our leaders often lack 

the real-time public-sentiment analysis to shape the best approaches to talking 
about the issues that matter the most. Navigator is designed to act as a consis-
tent, flexible, responsive tool to inform policy debates by conducting research 
and reliable guidance to inform allies, elected leaders, and the press. Navigator 
is a project led by pollsters from Global Strategy Group and GBAO along 
with an advisory committee, including: Andrea Purse, The Hub Project; Arkadi 
Gerney, The Hub Project; Christina Reynolds, EMILY’s List; Delvone Michael, 
Working Families; Felicia Wong, Roosevelt Institute; Mike Podhorzer, AFL-CIO; 
Jesse Ferguson, progressive strategist; Navin Nayak, Center for American 
Progress Action Fund; Ron Klain, Revolution; and Stephanie Valencia, Latino 
Victory Project; Symone Sanders, progressive strategist; Melanie Newman, 
Planned Parenthood. 

To learn more about Navigator: http://navigatorresearch.org/

Global Strategy Group conducted a public opinion survey among a sample of 
1,003 registered voters between July 11-14, 2019. 119 additional interviews 
were conducted among political independents with no partisan lean. The 
survey was conducted online, recruiting respondents from multiple opt-in 
online panel vendors. Respondents were verified against a voter file and 
special care was taken to ensure the demographic composition of our sample 
matched that of the national registered voter population across a variety of 
demographic variables.

About Navigator

About the Study
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