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Methodology

Impact Research conducted a survey of N=1500 likely 2024 general election voters 
in 61 battleground congressional districts.

100% of interviews were conducted by text-to-web.

Interviews were conducted between March 14-March 21, 2024.

The margin of error for a sample of this size is +/- 2.5 percentage points at the 95% 
level of confidence. The margin of error for subgroups varies and is higher.
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• Battleground constituents are still down on the state of the economy, but their outlook has improved. 
The share of constituents who believe the economy will be worse a year from now has declined by 16 points 
compared to six months ago. 

• Constituents believe several factors are contributing to high costs, with particularly high blame given to 
corporations. More than seven in ten agree ”corporations raising prices during the pandemic when costs went 
up but haven’t brought them back down as costs have decreased” is to blame for high costs. 

• Most constituents view Republicans in Congress as more focused on economic policies that benefit the 
wealthy and corporations, though constituents are split over which party to trust on several economic 
issues. Republicans are seen as more trusted on “handling the economy” and “fighting inflation,” but 
Democrats earn higher trust on “protecting consumers” and “looking out for people like me.” 

Key Takeaways
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Thinking about your personal financial situation. How would you rate how things are going for you personally?

PoorNot so goodGoodExcellent
10

15
10
4

5
7
11

10
7
11
12

16
7

8

24
3

46

57
43

36

53
42

47

47
41

50
49

53
44

44

66
36

29

18
30

40

25
31

29

28
32

28
28

22
33

31

8
39

14

9
16
19

17
20
13

15
20
10
11

8
15

17

21

Most Battleground Constituents Are Positive About Their Own 
Personal Finances

Net Positive

+12

+45
+7
-18

+15
-2

+16

+13
-3

+23
+23

+39
+2

+5

+80
-21

Overall

Democrats
Independents

Republicans

Black
Hispanic

White 

Men Under 55
Women Under 55
Men 55 and Older

Women 55 and Older

White College
White Non-College

Generic ballot persuadable*

Economic Rating – Positive**
Economic Rating – Negative** 



Nationwide surveys of registered voters; Each wave represents approximately 1,000 interviews taken over the prior three-five days. 
Latest wave conducted February 23-February 27, 2023. For more info, visit navigatorresearch.org Nationwide survey of 1,500 likely 2024 general election voters across 61 battleground districts conducted March 14-21, 2024.
For more info, visit navigatorresearch.org/battleground.

How would you rate how things are going in the U.S. economy?

Perceptions of the U.S. Economy Have Improved in the 
Battleground Over the Past Year
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How would you rate how the economy is going in your community?
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Most Rate the U.S. Economy Negatively, But Are More Positive 
About the Economy in Their Local Community
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How would you rate how things are going in the U.S. economy? 
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Which comes closest to your view of the U.S. economy:
The U.S. economy is ______ now than it was a year ago. 

Nationwide survey of 1,500 likely 2024 general election voters across 61 battleground districts conducted March 14-21, 2024.
*”Economic Rating – Positive” and “Economic Rating – Negative” are those who report having positive or negative perceptions of the economy in a separate question.
For more info, visit navigatorresearch.org/battleground.

Which comes closest to your view of the U.S. economy:
The U.S. economy will be ______ a year from now. 
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Here are some reasons people have given as a reason costs are high. Please indicate whether you strongly agree, somewhat agree, somewhat 
disagree, or strongly disagree with each of these. 

Nationwide survey of 1,500 likely 2024 general election voters across 61 battleground districts conducted March 14-21, 2024.
*”Generic ballot persuadables” are those who did not choose a Democratic or Republican candidate on who they would likely 
support for Congress in the 2024 election.
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Strong Majorities Agree Various Forms of Corporate Greed Are 
Behind High Costs

Corporations raising prices during the pandemic when costs went up but 
haven't brought them back down as costs have decreased 

Disruptions in supply chains that make it harder for companies to buy 
materials 

Corporations being greedy and raising prices to make record profits 

Corporations raising prices on consumers because they can

Disruptions in the market caused by conflicts, like the war in Ukraine and 
the Middle East 

High interest rates 

Companies struggling to hire workers and being forced to increase wages 

Corporations raising prices on consumers so they can give their CEOs big 
bonuses 

Spending on government programs

Tax breaks for the wealthy and corporations 
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Battleground Constituents Have Negative Opinions of Big Banks & 
Their CEOs, Credit Card Companies, and Telecom Companies
Please indicate whether you have a very favorable view, somewhat favorable view, somewhat unfavorable, or very unfavorable view. If you 
have never heard of them or cannot rate them, please indicate that.
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Protecting consumers

Looking out for people like me

Growing the middle class

Handling the economy

Fighting inflation

Trust Democrats more Trust Republicans more
Don’t know / 
trust neither

Nationwide survey of 1,500 likely 2024 general election voters across 61 battleground districts conducted March 14-21, 2024.
*”Generic ballot persuadables” are those who did not choose a Democratic or Republican candidate on who they would likely 
support for Congress in the 2024 election.
For more info, visit navigatorresearch.org/battleground.

39

37

39

35

33

31

30

25

22

26

31

33

36

43

41

Overall Dem Ind. Rep Pers*

+8 +80 +3 -66 +12

+4 +81 -5 -72 +4

+3 +82 -7 -74 -1

-8 +80 -24 -83 -21

-8 +74 -23 -83 -16

Net Trust Democrats

Here are some different issues. Please indicate whether you trust Democrats or Republicans more on that issue.

Republicans More Trusted on Economy, Inflation; Democrats More 
Trusted to Protect Consumers & “Look Out for People Like Me”
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The middle class and working peopleThe wealthy and corporations
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Most Constituents See Republicans Lawmakers as More Focused 
on Economic Policies to Benefit the Wealthy & Corporations
Would you say that Republicans in Congress are more focused on economic policies that mainly benefit:
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Appendix: Congressional Districts Included In Sample

Dem Lawmakers Rep Lawmakers – 
Biden

Rep Lawmakers – 
Trump

AK-01 MN-02 OH-13 AZ-01 NY-17 CA-41 TX-15
CA-49 NC-01 OR-06 AZ-06 NY-19 CO-03 WI-01
CO-08 NC-13 PA-07 CA-13 NY-22 FL-07 WI-03
CT-05 NH-01 PA-08 CA-22 OR-05 FL-13
IL-13 NM-02 PA-17 CA-27 PA-01 FL-27
IL-17 NV-03 VA-07 CA-40 VA-02 IA-01
IN-01 NV-04 WA-03 CA-45 IA-02
KS-03 NY-03 WA-08 NE-02 IA-03
ME-02 NY-18 NJ-07 MI-10
MI-03 OH-01 NY-01 MT-01
MI-08 OH-09 NY-04 NY-02
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About Navigator and Navigating the Battleground
In a world where the news cycle is the length of a tweet, our leaders often lack the real-time public-sentiment 
analysis to shape the best approaches to talking about the issues that matter the most. Navigator is designed to 
act as a consistent, flexible, responsive tool to inform policy debates by conducting research and reliable 
guidance to inform allies, elected leaders, and the press. Navigating the Battleground is a project designed to 
understand messaging nuances in different types of battleground geographies, led by pollsters from Impact 
Research along with an advisory committee, including: Jessica Floyd, The Hub Project; Christina Reynolds, 
EMILY’s List; Mike Podhorzer, AFL-CIO; Jesse Ferguson, progressive strategist; Navin Nayak, Center for American 
Progress Action Fund; Stephanie Valencia, EquisLabs; and Melanie Newman, Planned Parenthood Action Fund.

For Press inquiries contact:

press@navigatorresearch.org 

To learn more about Navigator 
or Navigating the 
Battleground: 

http://navigatorresearch.org 

@NavigatorSurvey on Twitter

About the Study
Impact Research conducted public opinion surveys among a sample of 1,500 likely 2024 general election voters 
from March 14-21, 2024. The survey was conducted by text-to-web (100 percent). Respondents were verified 
against a voter file and special care was taken to ensure the demographic composition of our sample matched 
that of the 61 congressional districts included in the sample across a variety of demographic variables. The 
margin of error for the full sample at the 95 percent level of confidence is +/- 2.5 percentage points. The margin 
for error for subgroups varies and is higher.
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