
Nationwide surveys of registered voters; Each wave represents approximately 1,000 interviews taken over the prior three-five days. 
Latest wave conducted April 23-April 27, 2026. For more info, visit navigatorresearch.org.

Update:
Thursday, June 18th 

America250 Special Report: 
Views Among Black and 
Latino Americans

Credit: Shutterstock/Miha Creative



Nationwide surveys of registered voters; Each wave represents approximately 1,000 interviews taken over the prior three-five days. 
Latest wave conducted April 23-April 27, 2026. For more info, visit navigatorresearch.org.

Key Takeaways:
• Being an American is as important a part of personal identity for Black and Latino 

Americans as it is for Americans more broadly. 

• Black and Latino Americans are even more disillusioned about the American dream 
than Americans more broadly. 

• Both Black and Latino Americans place a premium on freedom and rights, while 
Black Americans also prioritize equality and Latino Americans also prioritize 
independence.

• The strongest America250 messaging for Black and Latino communities focuses on 
democracy and diversity – for Black Americans, it also means emphasizing civil 
rights, and for Latino Americans, it also means emphasizing freedom and defending 
the Constitution.
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Overall

Black

Latino

Being an American Is an Important Part of Black and Latino 
Americans’ Identities 
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How important is being an American to your personal identity?

Three in five Black (58% very important) and Latino Americans (61%) say being an American is very important to their personal identity.

Very important Not important Total Important

88

89

85

Somewhat important

Nationwide survey of 2,000 registered voters conducted May 27-June 1, 2026. 
For more info, visit navigatorresearch.org.
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Overall

Black

Latino

Which of the following best describes your view of the American dream?
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The American 
dream is still 
achievable for 
most Americans 
today

The American 
dream used to 
be achievable, 
but it no longer 

is for most 
Americans
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Which would you say best describes your situation?

Fewer Black and Latino Americans Are Living the American 
Dream; a Third Are Getting There, But Fewer Say It's Attainable

Not 
sure

The American 
dream was never 

achievable for 
most Americans

The American dream 
is still achievable, but 
it is much harder for 

most Americans today 
than in the past

I have achieved 
the American 
dream and 
currently am 
living it

I am on my way 
to achieving the 
American dream

The American 
dream is out of 

reach for me

I achieved the 
American dream 

before but I’m not 
living it anymore

Nationwide survey of 2,000 registered voters conducted May 27-June 1, 2026. 
For more info, visit navigatorresearch.org.

Only one in five Black (22%) and Latino (19%) Americans say the American dream is still achievable for most Americans today. 
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Overall

Black

Latino

Half of Black and Latino Americans Say the Country Is in Decline, 
Like Americans Overall; Some Optimism With Black Americans
Black Americans are more optimistic about the future of the country 20 years from now, with roughly half (48%) who say the country will 
be better off. 

Nationwide survey of 2,000 registered voters conducted May 27-June 1, 2026. 
For more info, visit navigatorresearch.org.

(Split Sample) Thinking ahead to 20 years from now, do you 
think the country will be...

In general, do you think America’s best days are ahead, America is at its 
peak, or America is in decline?

America is 
at its peak

America is in 
decline

Not 
sure

America’s best 
days are ahead
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8
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47
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About the 
same

Worse off 
than it is 

right now
Not 
sure

Better off 
than it is 
right now
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Black and Latino Americans Value Freedom and Rights; Black 
Americans Prioritize Equality, Latinos Prioritize Independence

Freedom
Rights

Independence
Justice
Liberty
Family

Equality
Opportunity
Democracy

Helping others
Personal responsibility

Hard work
Community
Innovation
Patriotism

Diversity
Tolerance

Faith

Below is a list of values. Please indicate how important each value is to what being an American means to you personally.
Total Extremely Important (9-10)

Black Latino
72 79
69 71
60 72
65 69
54 65
57 68
71 68
62 68
58 67
59 66
59 55
53 58
51 64
44 56
41 50
63 60
53 58
49 47

82
74
71
68
67
66
65
64
63
61
59
57
53
51
51
50
48
45

14
21

24
27

26
24
26
30

25
33

34
36

39
40

31
34

36
28

4
5
5
5
7

10
9
6

12
6
7
7
8
9

18
16
16
27

Extremely 
important (9-10) Not important (1-5)

Somewhat 
important (6-8)

Nationwide survey of 2,000 registered voters conducted May 27-June 1, 2026. 
For more info, visit navigatorresearch.org.
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Key America250 Pitches Vary: Progress/Protest for Black 
Americans, Democracy, Diversity for Both Groups

[CONSTITUTION] Those who say that on America’s 250th anniversary, we must honor and 
defend the Constitution and the founding principles that made America the freest nation in 
the world. Our founders created a system built on liberty, limited government, and 
individual rights, and it is our responsibility to preserve it for future generations.
[DEMOCRACY] Those who say throughout America's history, people around the world have 
been inspired by our fight for freedom and the idea that ordinary people, not kings or 
aristocrats, could govern themselves. We must continue defending and protecting our 
democracy, our freedoms, and our shared commitment to a government that works for 
everyone – not just the powerful and privileged.

[DIVERSITY] Those who say America's diversity is one of our greatest strengths as a nation. 
We may not look the same and may come from different places, but we all want to move 
forward, towards a better future for our children and grandchildren.

[HISTORY] Those who say America’s 250th anniversary stands as a moment for reigniting 
American understanding and American passion for our unique and remarkable history. 
America's greatness was not an accident and it is not inevitable. It was designed by our 
founding fathers – carefully, brilliantly, at great cost. Our job is not to redesign it. Our job is 
to protect and restore it.
[PROGRESS] Those who say American progress is not a smooth ascent. It is a march – 
sometimes moving forward, sometimes moving back, always contested. But the people who 
marched at Selma for civil rights, who’ve protested and organized and refused to give up, 
understood something essential: the march for progress does not stop. It gets handed off. 
And every generation that picks it up moves us further forward than the one before.

Please indicate how convincing you find each statement as an approach to America250. (Top 5 of 8)
Total Extremely Convincing

Black Latino

33 44

37 46

39 45

32 36

40 35

47

46

46

43

37

36

37

37

36

43

17

17

17

21

20

Extremely 
convincing (9-10)

Not
convincing (1-5)

Somewhat 
convincing (6-8)

Nationwide survey of 2,000 registered voters conducted May 27-June 1, 2026. 
For more info, visit navigatorresearch.org.
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Less Convincing for Black and Latino Americans: Messaging 
About “American Greatness” or Negative Framings of 250

[FAITH] Those who say our faith is the ground upon which America stands. 
We’ve always been and still are a nation of prayer. At America's 250th 
anniversary, we must rededicate the United States of America as one 
nation under God and draw strength from the belief that we are part of 
something greater than ourselves.

[CONCESSION] Those who say America has faced real challenges in recent 
years with political division, and setbacks on issues like abortion, 
immigration, and economic equality. But there’s still much to celebrate as 
we approach the 250th anniversary, and the fight for progress continues.

[AMERICAN GREATNESS] Those who say that on America’s 250th 
anniversary, we must commit to renewing our national pride and 
participating in a grand national celebration that honors 250 years of 
perseverance and patriotism. This date is not just a historical milestone, 
but the dawn of a New Era of American Greatness that puts Americans 
and America first.

Please indicate how convincing you find each statement as an approach to America250. (Bottom 3 of 8)

36

33

33

33

43

38

31

24

29

Extremely 
convincing (9-10)

Not
convincing (1-5)

Somewhat 
convincing (6-8)

Nationwide survey of 2,000 registered voters conducted May 27-June 1, 2026. 
For more info, visit navigatorresearch.org.

Total Extremely Convincing
Black Latino

33 37

28 29

26 34
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Which side do you agree with more?

Net Agree With Democratic 
Statement

Overall Black Latino

+36 +76 +44

+32 +76 +38

68

66

32

34

Trump and Republicans who say the 
America250 celebrations will be “the most 

spectacular birthday party the world has 
ever seen,” including a UFC fight on the 
White House Lawn and a grand prix race 

around Washington, D.C.

[FRIVOLOUS] Democrats who say the best way to 
celebrate America's 250th anniversary isn’t through a 
flashy, expensive reality show for Donald Trump, but 
rather, through meaningful celebration that honors our 
history and values like commemorating our veterans and 
important milestones

Criticisms of Trump’s Freedom250 Highlighting Misplaced 
Priorities Are Compelling to Black and Latino Americans

[SPENDING BILLIONS] Democrats who say the best way to celebrate 
America’s 250th anniversary isn’t through spending billions of dollars on 
a new White House ballroom, starting new wars, or spending taxpayer 
dollars to let the rich party in D.C., but rather, focusing on the people 
who built America and committing to making life better for everyone

SPENDING BILLIONS

FRIVOLOUS

Nationwide survey of 2,000 registered voters conducted May 27-June 1, 2026. 
For more info, visit navigatorresearch.org.
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About Navigator
In a world where the news cycle is the length of a tweet, our leaders often lack the real-time public-sentiment 
analysis to shape the best approaches to talking about the issues that matter the most. Navigator is designed to 
act as a consistent, flexible, responsive tool to inform policy debates by conducting research and reliable 
guidance to inform allies, elected leaders, and the press. Navigator is a project led by pollsters from Global 
Strategy Group and GBAO.

For Press inquiries contact:

press@navigatorresearch.org 

To learn more about Navigator: 

http://navigatorresearch.org 

@NavigatorSurvey on Twitter

About the Study
Global Strategy Group conducted a public opinion survey among a sample of 2,000 registered voters from May 
27-June 1, 2026. 242 interviews were conducted among Hispanic voters. 285 interviews were conducted among 
African American voters. 137 interviews were conducted among Asian American and Pacific Islander voters. 234 
interviews were conducted among independent voters. The survey was conducted online, recruiting 
respondents from an opt-in online panel vendor. Respondents were verified against a voter file and special care 
was taken to ensure the demographic composition of our sample matched that of the national registered voter 
population across a variety of demographic variables. The margin of error for the full sample at the 95 percent 
level of confidence is +/- 2.2 percentage points. The margin of error for subgroups varies and is higher.

mailto:press@navigatorresearch.org
http://navigatorresearch.org/
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